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I N T E R N A L  U S E

This is not a marketing deck.

It is the way we think.

Prepared for the founder and creative team of Solo Body.

To be referenced before every collection, campaign and caption.
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Beautiful clothes.
Real comfort.
Less trend. More you.
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W H Y  W E  E X I S T

Solo Body exists for the woman who is tired of clothing that

looks good online and says nothing about how it actually

feels.

She isn't chasing every trend. She isn't dressing for an

algorithm. She wants pieces she can live in — that happen

to be beautiful.

A calm place, away from the noise of mainstream fashion.
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The
Woman
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0 1  /  T H E  W O M A N

The Woman
We're Dressing

She's approximately twenty-seven. Feminine, fit,

independent — and she already knows what she likes.

She doesn't want to dress younger. She isn't interested in

chasing what's trending this week. She doesn't want to

look like everyone else in her feed.

She simply wants beautiful clothes that feel good.
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She's not interested in
dressing for algorithms.
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The
Problem
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She doesn't need
more clothes.

She needs better clothes.

Too many trends. Too many identical stores. Too many fabrics that

look right in a photo and wrong on a body.

Too many clothes designed to be photographed rather than lived

in.

Solo Body exists as the alternative.

0 2  /  T H E  P R O B L E M
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The
Position
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Less trend.
More you.
Solo Body is not anti-fashion. It is anti-noise.

We don't ask women to stop caring how they look. We ask them to stop

sacrificing how they feel.
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S O L O  B O D Y

THE
NON‑
NEGOTIABLES
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F I V E  T H I N G S  W E  N E V E R  T R A D E  A W A Y

01 Comfort is never negotiable.

02 Fit comes before trend.

03 Proof over promises.

04 Honest scarcity, never manufactured urgency.

05 Calm, always, before loud.
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The Six Principles
that move people toward yes.
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01 S O C I A L  P R O O F

Loved by
women who
choose
comfort.
The one women keep coming back to. Real women, real wardrobes, real

comfort.

Genuine reviews, honest UGC and real customer experience are what let a new

woman believe Solo Body is trustworthy — never invented, never staged.
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02 S C A R C I T Y

Limited
quantities
available.
A considered collection, not an endless one. Small quantities — when they're

gone, they're gone.

Scarcity is only ever communicated when it is real. No fake countdowns. No

aggressive urgency. No manipulation — just the quiet, honest truth about what's

left.
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03 A U T H O R I T Y

Solo Body
teaches.
What actually makes

clothing

comfortable?

Fabric. Fit. Movement. Waistbands. Breathability. Silhouette. Construction.

Solo Body becomes the authority on comfortable fashion by teaching — not by

simply claiming the clothes feel good.

S I X  P R I N C I P L E S 1 8



04 R E C I P R O C I T Y

Give her something
before asking her to
buy.

The Solo Body Comfort Checklist —

ten questions to ask before buying another piece. A fabric guide. A four-

question fit test. Genuinely useful, before a single ask.

She should feel Solo Body adds something to her life before she ever buys

anything.

S I X  P R I N C I P L E S 1 9



05 C O N S I S T E N C Y  &  I D E N T I T Y

You don't need
more clothes.

You need better clothes.

Every touchpoint reinforces the same woman: the one who chooses simplicity,

comfort, quality and intention — instead of chasing every trend.
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06 L I K I N G

A woman she
wants to spend
time with.

"For the days when you want to look good and feel absolutely nothing on

your body."

"You don't need another outfit. You need the one you'll actually want to

wear."

"Come in. Stay comfortable."
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The Solo Body
Standard
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0 5  /  T H E  S O L O  B O D Y  S T A N D A R D

What actually
makes clothing
comfortable?

FABRIC

How it feels against the skin, before anything else.

FIT

How it actually sits on a real body, not a sample size.

MOVEMENT

Whether you can actually live in it, not just stand in it.

WAISTBANDS

Whether comfort still exists after the first five minutes.

BREATHABILITY

Whether the garment works with the body, or against it.

SILHOUETTE

Proof that style and comfort were never opposites.
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S E C T I O N  0 6

The Content
System
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0 6  /  T H E  C O N T E N T  S Y S T E M

Six principles,
translated into what
we actually publish.

Educate "What actually makes clothing comfortable?"

Identify "You're tired of shopping like a twenty-year-old."

Inspire "Less trend. More you."

Prove "Loved by women who choose comfort."

Give The Solo Body Comfort Checklist.

Convert "Find something you'll actually want to wear tomorrow."
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S E C T I O N  0 7

How Solo
Body Sounds
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0 7  /  T H E  B R A N D  V O I C E

W E  S A Y

"Come in. Stay comfortable."

N O T

"SHOP NOW!!!"

W E  S A Y

"You don't need another outfit."

N O T

"NEW ARRIVALS — SHOP THE TREND!"

W E  S A Y

"Limited quantities available."

N O T

"OMG! ONLY 2 LEFT!!!"

Calm. Confident. Feminine. Simple. Slightly witty. Solo Body never sounds

desperate to sell — it sounds self-assured.
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S E C T I O N  0 8

The Customer
Journey
S O L O  B O D Y 2 8



0 8  /  F R O M  R E C O G N I T I O N  T O  A C T I O N

01 Recognition "I understand you."

02 Trust "You can trust me."

03 Value "This brand gives me something."

04 Identity "This feels like me."

05 Action "I want this."
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T H E  S O L O  B O D Y  R U L E

Don't just
sell clothes.
Build a place
she wants to

come back to.
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Beautiful clothes. Real comfort.

Less trend. More you.
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